
Today's QSR
Experience
2,341 CANADIANS SHARE ABOUT THEIR
EXPERIENCES WITH QUICK SERVICE, FAST
FOOD RESTAURANTS
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About the Survey

The “Today’s QSR Experience” survey was conducted through the Field Agent mobile platform between August 17-22, 2022 
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Compared to one year ago, are you making more or less purchases from quick
service food restaurants?



N= 2,341
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Why specifically are you making fewer purchases from quick service/fast
food restaurants?



N = 1,458 quick service customers who said they’re making fewer purchases from QSRs compared to

one year ago.
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Why specifically are you making more purchases from quick service/fast
food restaurants?






N = 882 quick service customers who said they’re making more purchases from QSRs compared to one
year ago.
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What are the top factors you consider when choosing a quick service/fast
food restaurant?

N = 2,292 quick service customers who were able to choose up to 3 options 



Health
y optio

ns

Value/co
st

Enviro
nm

enta
l c

onsid
era

tio
ns

Em
ployee se

rv
ice

/a
tti

tu
de/h

elpfu
lness

The overa
ll c

usto
m

er e
xperie

nce

Qualit
y/ta

ste
 of f

ood/d
rin

ks i
n genera

l

Availa
bilit

y of n
ew and/o

r u
nique m

enu it
em

s

Sp
eed and effi

cie
ncy

 of o
rd

erin
g and/o

r d
eliv

ery

Cause
 m

ark
etin

g

Pre
fe

re
nce

s e
xpre

ss
ed by oth

er m
em

bers 
of y

our h
ouse

hold

Varie
ty

 on th
e m

enu

Loyalty
 or p

oints 
pro

gra
m

s

Tech
nology (e

.g., a
pps, 

se
lf-

se
rv

ice
 kiosk

s)

Deliv
ery

/p
ick

up optio
ns

N/A

75 

50 

25 

0 

29%

13%

58%

17%

27%

12%

72%

7%

16%

35%

3%

21%

40%

21%

1%



What factors would you say play an influential role in what menu items you ultimately decide
to buy from a quick service restaurant? Choose all that apply.



N = 2,292 quick service customers, who were able to choose up to 3 options 
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Are prices on quick service menu items higher or lower than they were one year ago, based on
your perception/experiences?



N = 2,291 quick service customers
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Are the quick service restaurants you visit higher or lower staffed than they were one year
ago, based on your perception/experiences?



N = 2,290 quick service customers
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Are wait times faster or slower for ordering and receiving your food/beverages at (or from) quick
service restaurants than they were one year ago, based on your perceptions/experiences?






N = 2,292 quick service customers
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Which of the following do you at least sometimes use to order/receive items from quick service
restaurants? Choose all that apply.






N = 2,292 quick service customers
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How influential are new items (and their novelty/uniqueness) over your purchase decisions at quick
service/fast food restaurants?






N = 2,292 quick service customers
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How often do you notice promotional signage when you visit a quick service/fast food restaurant?





N = 2,292 quick service customers
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Ready to Serve
Solutions for Quick-
Service Restaurants

From signage audits to customer insights,
product evaluations to menu compliance, Field
Agent has fast and simple solutions to satisfy
QSRs with an appetite for growth.

Contact us today to explore our QSR products
& solutions.

Contact us today

https://www.fieldagentcanada.com/contact-us

